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Session Goal: Learn how you can use 
Altmetric data

1) Publish strategically
2) Track diverse outputs
3) View early feedback
4) Discover collaborations
5) Gain competitive insight
6) Search by funder 
7) Form narratives



Tip 1: Publish strategically
Discover journals in specific subject areas that receive broad attention

Where should I 
publish my 
research?



Tip 1: Publish strategically
Discover journals in specific subject areas that receive broad attention

Where should 
I publish my 

research?

Search by Field of Research codes 
(FoR)

Classification system developed in 
Australia - codes are assigned at the 
paper level, not the journal level
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Tip 2: Track diverse outputs
Credit where credit is due - track outputs beyond journal articles and discover attention

How was my 
presentation 
received?



Tip 2: Track diverse outputs
Credit where credit is due - track outputs beyond journal articles and discover attention

How was my presentation 
received & how is this 
useful?

● 29 tweets from 24 users
● Immediate feedback on 

slides
● Inform future 

presentations
● Direct others to slide 

deck
● Network opportunities 

(especially in conference 
settings)

● Monitor sentiment, i.e. 
did my presentation 
spark debate? 



Citations
Often slow to accrue

(2-5 years)

ALTMETRICS
Immediate

Tip 3: View early feedback
Use altmetrics to discover attention research is receiving online in real-time



Tip 3: View early feedback
Use altmetrics to discover attention research is receiving online in real-time

Especially useful for:
● Early-career researchers
● Demonstrating impact of recently published work to 

funders and in grant applications and renewals
● Highlighting successes in real-time (great for 

communications/marketing on campus)
○ E.g. a monthly research round-up congratulating 

researchers across campus on a job well done. 
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Tip 4: Discover collaborations
Track collaborative efforts between institutions
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Tip 4: Discover collaborations
Track collaborative efforts between institutions

Make it public to 
share - even with 

people who do not 
have access to 

Altmetric Explorer!



Track peer institutions. What kind of attention are they receiving? 

Tip 5: Gain competitive insight



Track peer institutions. What kind of attention are they receiving? 

Tip 5: Gain competitive insight

● Use for internal reporting 
● Demonstrate performance to alumni and attract 

donations
● Use for recruitment

○ New faculty
○ New students

“In the last 5 years, research at Lilliput University has been featured 
in the news 20% more frequently than peer institutions.”



See who is talking about your funded research 

Tip 6: Search by funder



See who is talking about your funded research 

Tip 6: Search by funder



Tip 7: Form narratives
Use altmetrics to describe the reach and impact of research

Example scenario: A department would like to demonstrate and 
describe the impact of their work for a grant application. 

First, use Altmetric Explorer to search for research outputs and 
start building context around how people and organizations are 
using and discussing this work. Consider starting with:
● Policy mentions
● Mass media mentions
● Patent mentions
● Social media mentions



Policy citations

Oral administration of morphine versus ibuprofen to manage 
postfracture pain in children: a randomized trial



Policy citations

Oral administration of morphine versus ibuprofen to manage 
postfracture pain in children: a randomized trial



Mass media attention 

Oral administration of morphine versus ibuprofen to manage 
postfracture pain in children: a randomized trial

Blog & Podcast:



Social media attention 

Oral administration of morphine versus ibuprofen to manage 
postfracture pain in children: a randomized trial



Key considerations:
● Who is benefitting from the research?
● When/where are conversations taking 

place?
● So what? 

Tip 7: Form narratives
Use altmetrics to describe the reach and impact of research



“This work informed non-complex fracture guidelines from 
the National Institute of Health and Care Excellence 
recommending that pediatric patients receive ibuprofen to 
manage mild to moderate pain. More broadly, this research 
has influenced conversations in mass media surrounding 
opioid addiction; it has also been described on social media 
as “practice changing” research by clinicians and 
government officials, evidencing the dissemination of this 
work to audiences beyond academia.” 

Tip 7: Form narratives
Use altmetrics to describe the reach and impact of research



Final Thoughts

To learn more and to see Altmetric Explorer in action, attend our 
workshop tomorrow at 11:45!

In the workshop, we’ll walk you through example scenarios and demonstrate how to:
● Craft an advanced search strategy using

○ Field of Research codes
○ Funder filter
○ Affiliation search
○ Dimensions/Altmetric search integration

● View results in the Explorer interface
● Create a shareable report 



Day 2: The Altmetric Reporting Workshop 
Feedback Polls at www.menti.com

Scenario 1: Where 
should they publish?

Scenario 2: Research 
online attention to 
enhance grant 
application.

Scenario 3: Report on 
institutions funded by X 
funder.

Scenario 4: Track our 
research and others' to 
view public and political 
response

Scenario 5: What’s been 
the impact on  policy, 
guidelines, the public?

If you attended our 11:45 a workshop on Wed, Oct 2, or are familiar with Altmetric reporting, please provide 
feedback on the following reporting processes demonstrated.

http://www.menti.com
https://www.menti.com/y42jav3rra
https://www.menti.com/y42jav3rra
https://www.menti.com/jepbndiyjz
https://www.menti.com/jepbndiyjz
https://www.menti.com/jepbndiyjz
https://www.menti.com/jepbndiyjz
https://www.menti.com/4h24vvk7do
https://www.menti.com/4h24vvk7do
https://www.menti.com/4h24vvk7do
https://www.menti.com/unsqt72z81
https://www.menti.com/unsqt72z81
https://www.menti.com/unsqt72z81
https://www.menti.com/unsqt72z81
https://www.menti.com/kmba8pkvex
https://www.menti.com/kmba8pkvex
https://www.menti.com/kmba8pkvex


Follow Us
For more learning opportunities

YouTube youtube.com/Altmetric

FigShare altmetric.figshare.com

SoundCloud soundcloud.com/altmetric

iTunes Search for ‘Altmetric podcast’
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support@altmetric.com


