
Altmetrics: getting credit 
where credit is due!



What	
  are	
  altmetrics?	
  
Why	
  do	
  people	
  talk	
  about	
  them?	
  
How	
  are	
  ins8tu8ons	
  using	
  them?	
  



•  Quality	
  
–  It’s	
  rigorous,	
  significant,	
  original,	
  replicable,	
  
maybe	
  a	
  technical	
  advance…	
  	
  

•  ABen8on	
  
– The	
  right	
  people	
  see	
  it	
  

•  Impact	
  
– There	
  is	
  some	
  social,	
  economic,	
  cultural	
  benefit	
  or	
  
it	
  influences	
  prac8ce	
  

Ideally,	
  your	
  ar8cles	
  have…	
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Funder	
  guidelines	
  &	
  mandates	
  
increasingly	
  reflect	
  this	
  





Netherlands	
  

UK	
  
USA	
  



Tradi8onal	
  cita8ons	
  reflect	
  
scholarly	
  aBen8on	
  



The Evaluation Gap





Altmetric.com	
  looks	
  beyond	
  just	
  
ar8cles	
  and	
  scholarly	
  cita8ons	
  to	
  help	
  
people	
  get	
  credit	
  where	
  credit	
  is	
  due.	
  



Complementing citations

Mentions in news reports
Mentions in policy documents

Mentions in social media
Mentions in blogs

… etc.

Journal Impact Factor
Citation counts

ACADEMIC IMPACT SOCIETAL IMPACT

Alternative metrics
“altmetrics”

+
Traditional metrics



50K unique articles are 
shared each week.44K

online mentions of 
scholarly articles 
every day.

1 mention every 2 seconds! ±4M articles with tracked 
attention data.

Source: Altmetric internal data, 2015



Social & mainstream media

Blogs, reviews, comments
Including Faculty of 1000, PubPeer, 
MathOverflow and the world’s largest 
curated index of academic blogs.

Newspapers & magazines
International titles, both mainstream 
and niche.

Social media
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Policy documents

World Health Organization (WHO)
“WHO policy on collaborative TB/HIV activities: 
guidelines for national programmes and other 
stakeholders”

National Institute for Health and 
Care Excellence (NICE)
“Delivering Accident Prevention at local level in the 
new public health system: Road safety policy and links 
to wider objectives”

Intergovernmental Panel on Climate 
Change (IPCC)
“Managing the Risks of Extreme Events and Disasters 
to Advance Climate Change Adaptation”



Popular non-fiction

Gulp
“’America’s funniest science writer’ (Washington Post) 
takes us down the hatch on an unforgettable tour.”

The Black Swan
“Since being published in 2007, as of February 2011 has 
sold close to 3 million copies. It spent 36 weeks on the 
New York Times Bestseller list list; 17 as hardcover and 19 
weeks as paperback. It was published in 32 languages.”

Thinking Fast and Slow
“The basis for his Nobel prize, Kahneman developed 
prospect theory to account for experimental errors he 
noticed in Daniel Bernoulli's traditional utility theory.”



Altmetric attention score and donut

Volume Sources Authors

The score for an article rises as 
more people mention it.

Each category of mention 
contributes a different base 
amount to the final score.

How often the author of each 
mention talks about scholarly 

articles influences the 
contribution of the mention.





Altmetric details pages

Every article that is mentioned online gets its own 
Altmetric “details page”.

The details page shows article level metrics / 
indicators (raw counts), a score of attention, and the 
mentions (links to actual content).



1 

2 
3 

See article-level metrics and a 
score of attention below.

1 
2 

3 

Altmetric details pages

Estimate attention with the “Altmetric score”.

See the mentions, e.g., in the mainstream news.

See all the conversations and mentions.
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How	
  are	
  ins8tu8ons	
  using	
  this	
  data?	
  
To	
  answer	
  ques8ons	
  around	
  impact	
  &	
  

aBen8on.	
  





“This	
  study	
  delivers	
  expert	
  advice	
  in	
  the	
  context	
  of	
  exis@ng	
  and	
  emerging	
  technology	
  for	
  
the	
  measurement	
  of	
  methane	
  concentra@ons	
  from	
  instrumented	
  unmanned	
  aerial	
  
vehicles	
  (UAVs)	
  appropriate	
  to	
  the	
  assessment	
  of	
  fugi@ve	
  emissions	
  from	
  regulated	
  
landfill	
  sites	
  in	
  the	
  UK.”	
  







Where are the readers? 

Who are the readers? 



•  > 1,859 twitter accounts 
shared, combined follower 
count of 2.5M. 

•  68% of tweets sent from 
Japan. 

 
•  77% of tweets from members 

of the public. 

2012, Scientific Reports 2, 570 Figure 1 

Reaching a specific audience 



“A	
  number	
  of	
  the	
  comments	
  were	
  encouraging,	
  whereas	
  
others	
  were	
  discouraging,	
  and	
  a	
  number	
  of	
  the	
  comments	
  
were	
  scien8fic,	
  whereas	
  others	
  were	
  emo8onal	
  and/or	
  
poli8cal.”	
  
-­‐	
  Follow	
  up	
  correspondence	
  in	
  BMC	
  Evolu8onary	
  Biology	
  



Research	
  groups…	
  

•  Are	
  we	
  reaching	
  the	
  audiences	
  we	
  want	
  to	
  see	
  
our	
  work?	
  

•  Is	
  anybody	
  misrepresen8ng	
  or	
  confused	
  about	
  
our	
  work?	
  

•  How	
  do	
  we	
  demonstrate	
  “broader	
  impact”	
  to	
  
our	
  funder?	
  

•  Are	
  we	
  engaging	
  unexpected	
  communi8es?	
  



Data	
  on	
  a	
  single	
  paper	
  is	
  good	
  
Data	
  on	
  all	
  your	
  papers	
  is	
  beBer	
  



Search across 
database of all 
4M+ outputs 
found in 
sources we 
track.

Also integrates 
with Symplectic 
Elements and 
figshare so you 
can quicky get 
view of just 
your outputs



Different groups at an 
institution want 
different things from 
the data, so you can 
apply a combination 
of filters.



Then	
  pull	
  out	
  interes8ng	
  looking	
  data	
  from	
  the	
  results	
  

“Disappearing	
  arc8c	
  lakes”	
  –	
  L.C.	
  Smith,	
  Department	
  of	
  Geography	
  

“Predictors	
  of	
  HAV/HBV	
  vaccina8on	
  comple8on	
  among	
  methadone	
  maintenance	
  clients”	
  
-­‐	
  School	
  of	
  Nursing	
  /	
  School	
  of	
  Medicine	
  





Adminstrators	
  

•  Are	
  we	
  in	
  compliance	
  with	
  grant	
  /	
  govt	
  
mandates?	
  

•  Do	
  our	
  research	
  outputs	
  work	
  toward	
  our	
  
group	
  /	
  dept	
  /	
  ins8tu8onal	
  mission?	
  

•  Does	
  our	
  campus	
  have	
  global	
  reach?	
  
•  Does	
  our	
  research	
  influence	
  policy,	
  legisla8on,	
  
best	
  prac8ce?	
  



Stream activity types related to your outputs…



Press	
  office	
  /	
  Communica8ons	
  

•  Is	
  anybody	
  out	
  there	
  ge^ng	
  it	
  wrong?	
  
•  Have	
  we	
  missed	
  opportuni8es	
  to	
  get	
  in	
  front	
  
of	
  a	
  PR	
  storm?	
  

•  Can	
  we	
  benchmark	
  our	
  outreach	
  efforts?	
  
•  Are	
  we	
  reaching	
  our	
  target	
  markets?	
  
•  Are	
  we	
  using	
  the	
  right	
  media?	
  



Explore	
  further,	
  get	
  involved,	
  give	
  
feedback	
  

2:AM	
  



Thanks	
  for	
  listening!	
  
	
  

euan@altmetric.com	
  
@altmetric	
  


